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INTRODUCTION 

This information is collected as part of a broad marketing research 
program directed toward improving and expanding the canned tuna, 
salmon, and sardine markets. The data which are provided by the 
Market Research Corporation of America, under contract with the 
Bureau of Commercial Fisheries, represent estimates of national 
purchases. This information is projected from a nationwide consumer 
panel of approximately 6, 000 representative families totaling 22, 000 
persons. In October 1958, total U . S. families were estimated at 
50, 960, 000. 

The data in this report represent estimated purchases of canned fish 
by household consumers only ("Families" in this report are defined 
as households). 

This report summarizes data on household consumer purchases of 
canned tuna, cann e d salmon, and canned sardines for the twelve month 
period, October, 1958 - September, 1959. This is developed from data 
appearing in a current series of monthly reports entitled "Canned Fish 
Consumer Purchas es". The data herein are bas ed on reports covering 
26 full weeks, whereas monthly data are derived from reports covering 
4 week periods. 

The purpose of this rep 0 r t is to provide additional information 
concerning buying practices of households a s related to regions, 
city-size lo cations, and other socio-economic factors. 

Volume of purchases is shown per 1, 000 households in each of the 
various classifications reported. The household purchase rate is 
calculated by dividing total purchases of each product during the twelve 
months by the total number of hous eholds in the category. The purchas e 
rate for the various regions was similarly derived, i. e. total purchases 
in a given region were divided by the number of households in that 
region. This sam e procedure was followed for all classifications 
reported. 

Standard case volume is derived as fo llows: 

Tuna - The equivalent of 48 - No. 1/2 cans to the case. 
Salmon - The equivalent of 48 - 1 lb cans to the case. 
Sardines -California - The equivalent of 48 - 1 lb cans to the case. 
Sardines-Foreign - The equivalent of 100 - 1/4 cans to the case. 
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The following classifications are shown: 

(a) U. S. Total 

(b) Regions - (See Regional Map) 

(c) Education of Household Head - Grammar School 
Some High School 
Some College 

(d) Income - Based on total household yearly income. 

Under $4, 000 $4, 000 - 6, 999 

(e) Size of Family - 1 and 2 Members 
3 Members 

4 and 5 Members 

$7, 000 and over 

6 or more Members 

(f) Presence of Children -

Families were classified more than once if they had 
children falling within more than one age group. 
Thus, a family having children in three different 
groups was tabulated with each of the three groups. 

No Children 
Any Children Under 6 
Any Children 6 - 12 
Any Children 13 - 1 7 

(g) Employment Status of Housewife -

"Employed" includes households with housewife 
employed full or part-time. 

"Unemployed" includes all other households. 

(h) Age of Housewife - Under 35 
3'5 - 44 
45 - 54 
55 and Over 
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(i) City Si ze -

500, 000 and Over} 
50, 000 - 500, 000) 

2, 500 - 50, 000 

Under 2,500 

Includes all households in Standard 
Metropolitan Statistical Areas 
classified on the basis of the popu
lation size of the central city in 
1950. A Standard Metropolitan 
Statistical Area consists of a county 
or counties containing at least one 
city of 50, 000 persons or more and 
all adjoining counties which are 
economically integrated with the 
central county or counties. 

Excluding households in Standard 
Metropolitan Statistical Areas. 

Rural Farm and Non-Farm excluding 
households in Standard Metropolitan 
Statistical Areas. 

This project is financed from funds provided by the Saltonstall-Kennedy 
Act. 
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SUMMARY 

CANNED TUNA 

Nearly 227.9 cases of canned tuna were purchased per 1, 000 
families in the United States d uri n g October 1958 - September 1959. 
Purchases of bot h domestic and imported canned tuna were somewhat 
larger during April - September 1959, than in the previous six month 
period. Domestic tuna accounted for 94 percent of these purchases 
for the twelve months. Chunk style tuna accounted for nearly two-thirds 
of the domestic purchases. For the year ending September 1959, 
purchases of solid pack tuna, at 49. a cases per 1, 000 households, 
accounted for slightly more than a fifth of total domestic pack, while 
grated tuna purchases accounted for one-tenth. 

Total purchases of canned tuna by famili es living in the Pacific 
area ranked first with a total of 338 . 2 cas es per I, 000 families for the 
twelve month period. The Southern region was lowest in total amount 
of purchases, 138.7 cases . Purchases of import ed canned tuna by 
families living in the Northeast and in cities of 500, 000 population 
were substantially higher than those by famili es in other localities. 

Households in which the head of family had college training 
purchased more of each style of canned tuna, except grated, during 
April - September 1959 and for the twelve months ending September 
1959. Purchases of grated tuna for each six month period were 
highest in those households in which the head of family had high school 
education. 

Purchases of all types o f canned tuna, with the exception of grated, 
were largest in households with incomes of $ 7, 000 and over in each 
six month period. Families in this income group purchased 27 percent 
less grated tuna than households in the $4, 000 - $6, 999 class during 
the twelve month period. 

Total purchases of canned tuna were largest in those households 
with six or more members, in both six month periods. Purchas e rates 
per capita, however, were highest in families having only three members. 
Purchase rates per 1, 000 capita in mid-1959 were as follows for families : 
1 and 2 members - 39. a cases; 3 members - 39.3 cases; 4 and 5 
members - 38.6 cases ; and 6 or more membe r s - 27.4 cases. 
Purchase rates for each family group were larger than in the earlier 
six month period. 

Families with teenagers purchased more of each style of domestic 
canned tuna, except chunk, than those households with no children or with 
children of younger age group during e ach six month period. Purchases 
of chunk tuna were highest in those households with children aged 6-12. 

1 



Families in which the wives were unemployed purchased about 11 
percent m 0 r e canned tuna during the twelve month period than those 
families in which the wi v e s were working. The s e households with 
unemployed wives bought 4 percent 1 e s s solid pack tuna, but 18 percent 
m 0 r e chunk style, 6 percent more grated, and about 16 percent more 
imported than those families in which the wives were employed. 

Families in which the wi v e s were in the 35 - 44 age bracket 
purchased m 0 r e of e a c h style of canned tuna for the twelve month 
period ending September 1959 than any other age group. During the 
six months from October 1958 - March 1959, m 0 r e chunk style tuna 
was purchased by families having a housewife 1 e s s than 35 years of 
age. 

Purchases of a 11 types of tuna , with the exception of g rat ed, 
were greatest in cities over 500, 000 population during the twelve months 
ending September 1959. Grated tuna had the highest purchase rate in 
cities of the 50, 000 - 500, 000 population. 
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J)cmestic 
OOLID OR FANCY 
OCtober, 1958 - Rarch, 1959 
April, 1959 - Bepteaber, 1959 
October, 1958 - September, 1959 

CBlJNK 
~ber, 1958 - March, 1959 
April, 1959 - Septeaber, 1959 
October, 1958 - SeptAlaber, 1959 

:l GRATED - P'LAJCES 
October, 1958 - Jlarch, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

'fCflAL 
octOber, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - Sept_bar, 1959 

Foreign - "l'otal 
October, 1958 - March, 1959 
April, 1959 - Bept.-ber, 1959 
October, 1958 - September, 1959 

1'0ta.1. - '!'una 
OCtober, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

NA'l'IOBAL CONSVMKR PANEL 
Report to 

UNITED S'rM'KS t.lEPAR'l'KEN'l" OF IN!'KRIOR 

CAlmED 'lURA 

23·2 
25.8 
49.0 

67 .0 
74.0 

141.0 
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u. s. 'l'O'rAL 1958-1959 
Purchases-Cases Per 1,000 Families 



Dcmestic 
SOLID OR FAlICY 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

CHl1NK 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

co GRATED - FLAKES 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

rorA.L 
octOber, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Total - '!'una 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

IWrIONAL CONSUNKR PANEL 
Report to 

UNITlW ~ DEPARDmlft' 01' Df1'l!:RIOR 

CAlmED TUNA 

l'fOO'l'HEAm' SOO'l'H CRIftRAL 

~.4 12.6 6.7 
.5 13.3 8.3 

119·9 25·9 15·0 

62.5 37.7 67·5 
70.7 46.9 66.4 

133.2 84.6 133·9 

6·3 12.0 14.1 
5.4 1.4.5 13·5 

11.1 26.5 27.6 

124.2 62.3 88.3 
1lK>. 6 74.7 88.2 
264.8 137·0 116.5 

15.5 ·7 3.6 
16.5 1.0 4.3 
32·0 1.1 7.9 

139·7 63·0 91.9 
157.1 15·7 92.5 
296.8 138.7 184.4 

REGIONS 1958-1959 
Purchases-Gases Per 1,000 Families 

MOON'I'AIlI & SOO'l'.HWES'.r PACIFIC 

7·3 18.1 
7.4 15.4 

1.4.1 33.5 

69.9 125·9 
83.6 140.3 

153.5 266.2 

24·3 14.0 
2.1.6 16.6 
45.9 )).6 

101·5 158.0 
112.6 172.3 
214.1 3~.3 

1.1 3.6 
.6 4.3 

1·1 7·9 

102.6 161.6 
UJ.2 176.6 
~.8 338.2 



Dcmestic 
SOLID OR FANCY 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

ClIJNK 
OCtober, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

GRA'1'KD - P'LAICES 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - 8epteaber, 1959 

'f(1l'AL 

October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - 8e~ber, 1959 

Foreign - Total 
October, 1958 - March, 1959 
April, 1959 - Septellber, 1959 
October, 1958 - September, 1959 

Total - Tuna 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

NAnOltAL CONSOMER PANEL 
Report to 

UNITED S'rATES DEPAR'!1otKN'I' OF DfTERIOR 

CANNED TUNA 

GRADE SCHOOL 

16.1 
17·7 
33.8 

46.6 
49·5 
96.1 

9·9 
ll.4 
2.1. 3 

72.6 
78.6 

151.2 

3·3 
2. 8 
6 .~ 

75·9 
8.1.4 

157·3 

E1lJCATIOI OF HEAD OF HOUSEHOLD 1958-1959 
Purcnases-Cases Per 1,000 Families 

HIGH SCHOOL COI.I.mE 

27.4 27.2 
29.6 32.7 
57·0 59·9 

76.2 85.3 
86.4 91.6 

162.6 176.9 

15·0 11.9 
14.0 ll.7 
29·0 23. 6 

ll8.6 124.4 
1):).0 136.0 
248.6 200.4 

6.5 10.7 
8.2 1.0.5 

14·7 ~.2 

125·1 135·1 
138.2 146.5 
263.3 28~.6 



Dcmestic 
SOLID OR FANCY 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

CHUNK 
OCtOber, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

GRATED - lI'LAKES 
October, 1958 - March, 1959 
April, 1959 - Sept~ber, 1959 
October, 1958 - September, 1959 

TOl'AL 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Total - '!'una 
October, 1958 - llarch, 1959 
April, 1959 -~, 1959 
October, 1958 - 8epttllHr, 1959 

NATIONAL ocauam PAllEL 
Report to 

UNITED ~ IlIPAMIIII'.r 0'1 IN''1'ERIOR 

CAJIDD '!VIA 

~ $4,000 

12.2 
13.3 
25·5 

41.3 
45.9 
fr7.2 

12.7 
11.9 
24.6 

66.2 
71.1 

137.3 

3·5 
3·2 
6.7 

69.7 
74.3 

144.0 

INCOME 1958-1959 
Purchaaea-Casea Per 1,000 Families 

$4.1 000 - ~.z999 tkOOO & OVER 

26.2 34.3 
26.9 42.3 
53.1 76.6 

76.7 88.8 
83.5 99.1 

160.2 187.9 

13·2 11.1 
15.1 9·5 
28.3 20.6 

U6.1 134.2 
125.5 150.9 
241.6 285.1 

6.0 10·3 
7.1 10·9 

13.1. 21..2 

122.1 144.5 
1.32.6 1.61..8 
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Dcmeatic 
SOLID OR PANCY 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

CHI.JlK 
october, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

GRATED - FLAKES 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

'l'OTAL 
October, 1958 - March, 1959 
April, 1959 - Septeaber, 1959 
Oc tober, 1958 - September, 1959 

Poreign - 'rotal 
October , 1958 - March, 1959 
A.lrU, 1959 .. September, 1959 
Oetobw, 1958 - September, 1959 

~~~ 
, 1958 - March, 1959 

April, 1959 -~, 1959 
October, 1958 - .. pt .... r, 1959 

HATIOIVJ. COlfSJMKR PANEL 
Report to 

urUil ED STATES DEPAR'llCEN'1' OF INl'ERIOR 

CANNKD TUNA 

1 & 2 )(li)(BERS 3 ICEXBERS 

13.3 25 ·3 
15.6 28.7 
28.9 54.0 

38.1 73.6 
43.3 74.0 
81.4 147.6 

8·9 9·9 
8.1 1.0.0 

17.0 19.9 

60·3 108.8 
67.0 1.12·7 

127 ·3 22l·5 

3·3 4.6 
3·5 5·3 
6.8 9·9 

63 .6 1.13.4 
70. 5 118.0 

134.1 231.4 

SIZE OF FAMILY 1958-1959 
Purchases-Cases Per 1 ,000 Families 

~ Ml)(BERS 6 OR MORE MI!JmERS 

37·9 22·3 
39.6 28.1 
TI·5 50.4 

94.0 103·0 
1.03.4 124.8 
197 .4 227.8 

14.8 26.0 
16.7 25.6 
31·5 51.6 

146.7 151·3 
159·7 178·5 
JJ6.~ 329.8 

9·2 12·9 
9.6 14. 6 

18. 8 27 ·5 

155·9 164 .2 
l69.3 193.1 
325.2 357·3 



DaDeetic 
SOLID OR FANCY 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

~ 

October, 1958 - March, 1959 
April, 1959 - Septeaber, 1959 
Oct ober, 1958 - September, 1959 

GRATED - FLAKES 
October, 1958 - March, 1959 
April, 1959 - Septeaber, 1959 
October, 1958 • September, 1959 

'l'<Yl'AL 
OCtober, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - a.pt.aItber, 1959 

Total - Tuna 
OCtober, 1958 - Karch, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

KAfiONAL CONSUMER PANEL 
Report to 

UNIT&D S'l'A!'B8 DKPAR'l1IEl't1' OF IN'l'ERIOO 

CAl'iNED 'lUNA 

ANY CHILIJUm 
NO CHILmEN UNDER 6 

16.3 28 .4 
17 ·7 32·3 
34.0 60.7 

41.5 97.4 
47.0 100.2 
88.5 ~97.6 

8.8 16.8 
8.1 17.8 

16.9 ~.6 

66.6 142.6 
72.8 150.3 

139.4 292.9 

3.4 9·9 
4.1 8.9 
7·5 18.8 

70.0 152·5 
76.9 159.2 

146.9 311.7 

ffiESENCE OP CHILIm!N 1958-1959 
Purchases-Cases Per 1,000 Families 

ANY CHII.JJUm ANY ClIII.IRKN 
6 - 12 13 - 17 

30.1 35.1 
32.9 40. 6 
63.0 75·7 

100.0 98.1 
114.2 110.3 
21.4.2 208.4 

17·7 19·3 
20.1 20·7 
TI.8 40.0 

147.8 152·5 
1.67.2 171.6 
315.0 324.1 

10.4 9.6 
ll.2 12·3 
21..6 2.1.9 

158.2 162.1 
178.4 1.83·9 
336.6 346.0 



u 

DclJieet1c 
SOLID OR FANC'! 
October, 1958 - March, 19')'1 
Aprti , 1959 - September, 19'jQ 
October, 1958 - September, 195( 

CBlJlIir. 
~r, 1958 - March, 1~~9 
April, 1959 - September, 19~~ 
October.. 19S8 - September, 19'> ~ 

GRM'ED - ¥LIUCE8 
October, 195~ March, 1959 
;pril, 1959 - September, 1959 

October, 1958 - September, 195Q 

'.l'O'!'} .!. 
~ber, 1958 - ~ch, 1959 

.pril, 1959 -. Septec.ber, 1959 
Oetober, 1958 - September, 1959 

re1gn - Total 
Ocwber, 1958 - March, 1959 
April , 1959 - September, 1959 
October, 1958 - 6eptanber, 1959 

'I'otu ~~ 
6Cto~l"a - March, 1959 
April, 1", .. September I 1959 
October, l"e - September, 1959 

-"l\J~JNER PANEL 

.OR 

(/l\bwr" 1 ' 

BMPLOYED 

24 .4 
25 ·9 
50· 3 

58 .2 
66 . 5 

124.7 

12.8 
1l.2 
24.0 

95.4 
1.03.6 
l.99·0 

5.1 
6.4 

l..L5 

100·5 
l.lO.o 
2lO.5 

OO'LOYMENT m'ATUS 
OF HOUSXWIPE 1958-1959 
Purchases-Cases Per 1,000 Famil ies 

lJlIOiXPLOYED 

22.7 
25.8 
48.5 

70.2 
76.8 

l.47.0 

12 .4 
l.3·l. 
25·5 

105 ·3 
115.7 
22.l.0 

6.5 
6.8 

13.3 

lll.8 
l22.5 
2~.3 



DaDeat 1c 
SOLID OR FANCY 
OCtober, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

CHUNK 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

GRA1'ED - FLAKES 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

'I'O'l'.AL 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

l"orelgn - 'rotal 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Total - Tuna 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
Oc t ober, 1958 - September, 1959 

NM'IONAL CONSUMER PANEL 
Report to 

UNITED ~ DEPAR'lHEN'l' OF nrrElUOR 

CA.NNKD '!UNA 

~35 35 - 411-

24.5 33·5 
25.8 35·3 
50·3 68.8 

91.3 88 .5 
89.1 lO2.9 

1&).4 191.4 

16.1 18.4 
15·7 18.8 
31.8 'J7 .2 

131.9 140.4 
13J.6 157·0 
262.5 297.4 

8.4 8·9 
6.5 10.0 

14.9 18.9 

140·3 1~.3 
137 .1 1J 7.0 
277·4 31-6.3 

AGE OF HOUSEWIli'E 1958-1959 
Purchaaes-Cases Per 1,000 Families 

~ - 54 55 ."- .0Ra 

26.4 12·9 
3)·5 16.3 
56.9 29·2 

62.1 38 .0 
73.3 43.8 

135.4 81.8 

9·9 7.6 
10.4 7.8 
ro·3 15.4 

98.4 58·5 
114.2 67.9 
2l2.6 l.26.4 

6.0 2.6 
7.0 4.4 

13.0 7·0 

104.4 61.1 
121.2 72·3 
225.6 133·4 



Daatestic 
SOLID OR FANCY 
OCtober, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - SeptAmber, 1959 

CHUNK 
oct6ber, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

GRATED - F'LAKES 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - Sept ember, 1959 

'l'O'UL 
october, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - Septeaber, 1959 

Foreign - 'i'otal 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
Oetober, 1958 - September, 1959 

Total - Tuna 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

NATIONAL COOSUMER PANEL 
Report to 

UNITED STATES DEPAR"1MENT OF INTERIOR 

CANNED '!"UNA 

tmm:R 2z500 2z500 - ~O zOOO 

8.8 12.8 
8.3 15. 6 

17·1 28.4 

45.9 59 ·3 
52.6 70·5 
98.5 129·8 

13·3 14.7 
13·3 15.1 
26.6 29.8 

68.0 86.8 
74.2 lD.1..2 

142.2 188.0 

3·2 4.6 
3·0 4.4 
6.2 9.0 

71.2 91.4 
77·2 lD5. 6 

1.48.4 197·0 

CITY SIZE 1958-1959 
Purchases-Cases Per 1,000 Families 

50z000 - ~OOzOOO OVER 500 z 000 

17.2 43.5 
17. 9 50.4 
35·1 93· 9 

76·5 79·3 
84·7 83.6 

161.2 162. 9 

15.5 8.5 
16.4 7·9 
3.1.. 9 16.4 

109·2 1)1 ·3 
ll9·0 14.1..9 
228.2 273·2 

6.3 8.9 
5·5 ll.4 

ll. 8 20·3 

115·5 14D.2 
124.5 153.3 
24D.O 293·5 



SUMMARY 

CANNED SA LMON 

Purchases of canned salmon a m ou nted to 27. 1 standard cases 
per 1, 000 families du r ing April - S eptem ber 1959, a decline of 19 
percent from the previous six m onth period O ctober 1958 - March 1959. 

Nearly 2.4 million cases of salmon packed in 1-pound cans were 
purchased by consumers in the period O ctober 19 58 - September 1959. 
Purchases made of salmon packed i n t h e 1/2 -pound cans amounte d to 
698, 000 cases. 

About 57 percent of s a lmon pu rchas e d i n the 1-pound can was 
pink. In the 1/2 -pound can, howe ve r, red salmon was the favorit e, 
representing 43 percent of purchas es . 

Nationally, s a lmon purchases for th e twe lve months e nding 
S eptember 1959 averaged 60.6 cas es per 1, 000 families, varying 
between 89.6 cases in the South a nd 30. a cas es in the Pacific region. 
Although highest sales were reported in the South, purchases in this 
region decreased 22 percent in mid -1 959 compared with the six month 
earlier period. Households i n a ll regions bought more pink salmon 
than any other type. 

Household purchases of s almon in 1-pound cans were highest in 
the South . P r e!e rences for the 1 /2 - pound sizes were shown by families 
in the Northeastern region. 

For each six month pe r iod, total hous ehold purchases of salmon 
in the 1-pound can were about 11 percent larger in the retail Chain 
outlets than thos e in Independents and other outlets , in contrast to 
purchases in the 1/2-p ound can which were about 12 percent smaller. 
Purchases of salmon i n the 1-pound can were higher, except for pink 
and others not ide ntified, i n Ch a in outlets than in Independent outlets. 
On the other hand, pu rch ases i n the 1/2 -pound can, except chum and 
others not ide ntified , were larger in Independent outlets. 

Pur chases of canned salmon in e ach six month period were 
highest in t hos e f am ilies in whi ch the head of the hous ehold had only a 
grade school e ducation . However, more chinook, red, and medium red 
salmon was bou ght by families whose head had a co llege education. 

T otal purchases of canned salmon during October 1958 - September 
19 59 were slightly h igher among families in the middle income group, 
$4, 000 - $6, 999, than in the lower or upper income groups. Households 
in the lower income grou p, under $ 4, 000, purchased more pink salmon 
than families i n t h e two higher income categories. In each six month 
p e riod, more red salmon was pur chased by families with an incom e of 
$7, 000 and over, than by those famili es with lower incomes. 

17 



Although purchase rat es of canned salmo n w e r e high st for larger 
families. the per capita purchase rate was high est for the f amily having 
1 and 2 members. The purchase rates per 1, 000 capi ta decreased as 
family membership became larger. In April - September 1959 these 
purchase rates were as follows: 1 and 2 members - 10. 1 cases; 3 
members - 9.5 cases; 4 and 5 members - 7.5 cases; 6 and more 
members - 6. 2 cases. 

Purchases of red salmon by families with no children were larger 
in each six month period than those purchases by households with children. 
Purchases of chum salmon in mid-1959 and for the twelve months ending 
September 1959. were higher in families with children in the 6 - 12 age 
group than in other groups. Purchas es of pink salmon were highest in 
households with teenagers. amounting to 47.2 cases per 1. 000 families for 
the year, 22 percent greater than the purchases by families with children 
of pre-school age, and 10 percent greater than those by families with 
children 6 - 12 years o ld. 

Households in which the wives were unemployed purchased more 
canned salmon in each six month period than those families in which the 
wives were employed . 

Families in which the housewife was between 35 - 44 purchased 
more canne d salmon of each type . except red and medium red, than 
any other age group in the twelve, months ending September 1959. 
However. these families made fewer purchases of e a c h type except 
red salmon. with purchases of medium red remaining at the same 
level during April - September 1959 compared with the earlier period . 
Households in which the wife was between 45 - 54 ranked second in 
total purchases of canned sal man and had higher purchases of red 
salmon than any other age group. 

Total purchases of canned salmon were highest in cities under 
2, 500 population for each six month period. Chinook, red. and medium 
red salmon purchases we r e highest in cit i es of 500, 000 popu lation. 
Purchases of chum salmon were highest in cities of 50. 000 - 500. 000 
population. Pink salmon purchases were highest in small towns . under 
2. 500 population. 

18 



HOUSEHOLD PURCHASES OF CANNED SALMON 

October, 1958 - September, 1959 

U. S. TOTAL (Cases Per 1000 Families) 

o 10 

CHINOOK 
~~fojIRED 

20 30 40 

MEDIUM RED 
m.~PINK 

·. CHUM 
U. S. TOT A L - BY CAN SIZE 

~.-..... ... 

200 400 600 800 1000 1200 1400 
Thousands of Cases 

• Less than 1000 cases. 
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HOUSEHOLD PURCHASES OF CANNED SALMON 

October, 1958 - Septe mbe r , 1959 
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HOUSEHOLD PURCHASES OF CANNED SALMON 

October, 1958 - S e ptember, 1959 
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HOUSEHOLD PURCHASES OF CANNED SALMON 

October, 1958 - September, 1959 

(Cases Per 1000 Families) 
BY SIZE OF FAMILY 
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HOUSEHOLD PURCHASES OF CANNED SALMON 
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u. S.!O!AL 1958-1959 
FUrclwA •• -Cues Per 1,000 P'am1.l1. 

CAJOqJ~ 

Chinook Or K1~ 
October, 1 ' - March, 1959 ·5 
April, 1959 - September, 1959 .4 
October, 1958 - s.pt_ber, 1959 .9 

Re4 
-October, 1958 - March, 1959 6.9 

April, 1959 - September, 1959 6.4 
October, 1958 - Sept.aber, 1959 13.3 

Medium Red 
October, 1958 - March, 1959 .7 
April, 1959 - Septaber, 1959 .6 
October, 1958 - Sept-.ber, 1959 1.3 

Pink 
~tober, 1958 - March, 1959 17.8 

April, 1959 - September, 1959 14.1 
October, 1958 - September, 1959 31.9 

Chum 
---OCtober, 1958 - March, 1959 3.1 

April , 1959 - September, 1959 2·3 
October, 1958 - Septel&ber, 1959 5.4 

Other - Not Identified 
October, 1958 - March, 1959 4.5 
April, 1959 - September, 1959 3·3 
October, 1958 - 8eptAaber, 1959 7.8 

'.l'otal 
.. OCtober I 1958 - March, 1959 33·5 

April, 1959 - September, 1959 27·1 
October, 1958 - September, 1959 60.6 



NATIONAL CON&JMER PABEL U. s. TOTAL 1958-1959 
Report to Can Size 

UNI'l'ED STATES DEP~ OF IN'.l'rnIOR 

CANNED SAIJ«)N 

CONSUMER RJRCHASES - CASES ( 000 ' S) ONE POOND HALF roJND 

Chinook Or King 
October, 1958 - March, 1959 * 24 
April, 1959 - September, 1959 if- 23 
October, 1958 - September, 1959 * 47 

Red 
---October, 1958 - March, 1959 198 151 

April, 1959 - September, 1959 183 139 
October, 1958 - September , 1959 381 2<).? 

Medium Red 
October, 1958 - March, 1959 15 19 

I:'-' April, 1959 - September, 1959 13 17 co 
October, 1958 - September, 1959 2.8 ~ 

Pink 
--October, 1958 - March, 1959 774 136 

April, 1959 - September, 1959 589 136 
Oct ober, 1958 - September , 1959 1,363 272 

Chum 
~tober, 1958 - March, 1959 148 10 

April, 1959 - September, 1959 III 5 
October, 1958 - September, 1959 259 15 

Other - Not Identified 
October, 1958 - March, 1959 208 18 
April , 1959 - September, 1959 145 20 
October, 1958 - Sept ember, 1959 353 38 

Total 
---OCtober, 1958 - March, 1959 1,343 358 

April , 1959 - September, 1959 1,041 340 
October, 1958 - September, 1959 2,3B4 698 

*LeS8 Than 1 



Chinook Or King 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Red 
-October, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

Medium Red 
October, 1958 - March, 1959 
April, ·1959 - September, 1959 
October, 1958 - September, 1959 

Pink 
---OCtober, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

Chum 
---October, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

Other - Not Identified 
OCtober, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

'l'ot&l 
---OCtober, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

*LeS8 Than .1 

NATIONAL CONSUMER PANEL 
Report to 

UNITEDfJ:EWf • ..,..."..- DEPAlftIIIII! ~ I1ft'ERIOR 

CAIf!!P 8Wp! 

NORTHEAST SOO"ffi CKrfrnAL 

1.5 .1 .2 
1.3 .1 .2 
2.8 .2 .4 

9.3 2.1 8.8 
8.4 1.8 8.3 

17·1 3·9 11·1 

1.5 .4 .6 
1.4 ·3 .5 
2·9 .1 1.1 

1l.7 35.6 15·5 
8.9 28·9 11..6 

20.6 64.5 21·1 

1.5 6.0 2·7 
.1 3.8 3.0 

2.2 9.8 5·1 

2.0 6.1 5·8 
2.0 4.4 3.4 
4.0 10.5 9·2 

27·5 50.3 33.6 
22·1 39· 3 27.0 
50.2 89.6 60.6 

REGIONS 1958-1959 
Purchasea-Case8 Per 1,000 Families 

MOON'.U.IN & SOO'l"HWES"l' PACIFIC 

* .2 
* .1 
* ·3 

5·7 5·7 
6.5 4.6 

12.2 10·3 

·3 .2 
.1 .3 
.4 .5 

17·7 7·5 
15 .2 5.4 
32.9 12.9 

4.8 1.3 
2.8 ·9 
1.6 2.2 

7·3 1.8 
5.8 2.0 

13.1 3.8 

35.8 16.7 
3).4 13·3 
66.2 30.0 



NATIONAL CONSUMER PANEL REGIONS 1958-1959 
Report to Can Size 

UNITED 3TA'1'ES DEPAR'l'MENT OF Il'fl'ERIOR 

CANNED SA.IJ4ON 
IOJl'fl'AIN & 

l'fOR'l'H&Am' SOOTH CEN'l'RAL SOOTRWEST PACIFIC 
ON&OO:R RJRCHASES - CASES (000 I 8) 1 Lb. 1/2 Lb . 1 Lb. 1/2 Lb. 1 Lb. -- 1/2 Lb. 1 Lb . 1/2 Lb . 1 Lb. 1/2 Lb. --
hinook Or King 

October, 1958 - March, 1959 .. 20 .. 3 .. 
April, 1959 - September, 1959 * 19 1 3 .. .. 
October, 1958 - September, 1959 .. 39 .. 1 6 .. 1 

ed 
-October, 1958 - March, 1959 67 65 13 9 85 45 20 11 13 21 

April, 1959 - September, 1959 51 67 10 9 92 32 aJ 15 10 1.6 
October, 1958 - September, 1959 u8 132 23 18 rn TT 40 26 23 37 

edium Red 
October, 1958 - March, 1959 6 13 3 1 5 4 1 .. .. 1 
April, 1959 - September, 1959 5 12 2 1 4 3 1 .. 1 1 
October, 1958 - September , 1959 II 25 5 2 9 7 2 .. 1 2 

'ink 
--OCtober, 1958 - March, 1959 154 15 301 72 201 28 79 15 39 6 

April, 1959 - September, 1959 liD 18 238 70 148 ZT 66 15 27 6 
October, 1958 - September, 1959 264 33 539 142 349 55 145 )J 66 12 

hull. 
--OCtober, 1958 - March, 1959 20 2 58 5 39 1 24 2 7 .. 

April, 1959 - September, 1959 9 1 39 2 43 2 1~ .. 6 
October, 1958 - 8eptAlllber, 1959 29 3 97 7 82 3 38 2 13 .. 

rther - Itot l4ant1.t1 ... 
Octou.r, i958 - ~, 1959 21 4 59 6 83 4 35 4 10 .. 
April, 1959 -~r, 1959 m 5 38 8 4{) 4 29 3 12 .. 
October, 1958 - September, 1959 41 9 97 14 129 8 64 7 22 .. 

'0 tal 
--OCtober, 1958 - March, 1959 268 119 434 93 413 85 159 32 69 29 April, 1959 - September, 1959 m 122 327 Jt f~ 71 ~~ l? 56 23 October, 1958 - September, 1959 241 761. 156 125 52 

8 8 Than 1 



NATIONAL CONruMER PANEL OOTIEl'S 1958-1959 
Report to Can Size 

UNITED STATES DEPAR'l'MENT OF INTERIOR 

CANNED SAIHON 

CHAINS 00'.1'IEl'8 INDKPENDENl'S & OTHER OOTLETS 
CONSUMER roRCHASES - CASES ( 000 ' S) 1 Lb. 1/2 Lb. 1 Lb. 1/2 Lb . 

Chinook Or King 
October, 1958 - III.rch, 1.959 8 * 16 
April, 1959 - September, 1959 9 .. 14 
Oc t ober, 1958 - 8epteaber, 1959 11 .. :J) 

Red 
----"October, 1958 - March, 1959 124 74 74 71 

April, 1959 - September , 1959 ll2 61 11 72 
October, 1958 - September, 1959 236 14l. 145 149 

Medium Red 
Oct ober, 1958 - March, 1959 9 9 6 10 

w April, 1959 - Sept ember, 1959 J.O 8 3 9 k-'" 

October, 1958 - September, 1959 19 l1 9 19 

Pink 
--October, 1958 - March, 1959 378 61 396 75 

April, 1959 - September, 1959 28.1. 56 3)8 eo 
October, 1958 - September, 1959 659 111 104 155 

Chum 
---OCtober, 1958 - March, 1959 110 9 38 1 

April, 1959 - September, 1959 78 4 33 1 
Oc t ober, 1958 - September, 1959 188 13 11 2 

Other - Not Ident ified 
Oc t ober , 1958 - March, 1959 96 10 112 8 
April , 1959 - Septesber, 1959 57 II 88 9 
October , 1958 - September, 1959 153 21. 200 11 

Total 
---OCtober, 1958 - March, 1959 711 111- 626 1.81 

April, 1959 - September, 1959 ~3B 155 503 l85 
October, 1958 - September, 1959 1..255 326 1.129 JT2 

*LeSI!! Than 1 



Chinook Or KiIlEj 
October, 1958 - Jlarch, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

RH 
---October, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

Med1. UDl Red 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Pink 
--OCtober, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

Chum 
---OCtober, 1958 - March, 1959 

April, 1959 - Septeaber, 1959 
October, 1958 - Se~r, 1959 

Other - Not Identified 
OCtober, 1958 - March, 1959 
April, 1959 - 8eptaaber, 1959 
October, 1958 - Septeaber, 1959 

'fotal 
~tober, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

NM.'IONAL COMMCKR PANEL 
Report to 

UNITED S'l'A'l'KS DEPARTMKNT OF INT1!:RIOR 

CAImED SAI..K>N 

GRADE SCHOOL 

.2 
·3 
.5 

5·9 
4.7 

1.0.6 

·7 
.6 

L3 

22 .2 
1.6.6 
38.8 

4.4 
2. 8 
7.2 

5. 6 
3·9 
9.5 

39 ·0 
28·9 
67.9 

EDUCATION OF HEAD OF HOUSEHOLD 1958-1959 
Purchases-Cases Per 1,000 Families 

HIGH SCHOOL COLLEGE 

·5 1.1 
.4 .8 
·9 1.9 

7.1 8.3 
6.8 8.5 

13·9 1.6.8 

·7 .8 
. 6 .8 

1·3 1..6 

16.5 12.4 
1.4.0 9.6 
3).5 22.0 

2·5 2.0 
2.2 1.6 
4.7 3.6 

4.5 2.4 
3-4 1.9 
7·9 4.3 

Jl.8 27·0 
27.4 23·2 
59·2 50·2 



Chinook Or King 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - Sept.-her, 1959 

Red 
-October, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

Medium Red 
October, 1958 - March, 1959 
April, 195~ - gept4aber, 1959 
October, 1958 . ' 8epteaMr, 1959 

Pink 
~tober, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

~ 

~tober, 1958 - March, 1959 
April, 1959 - Septeaber, 1959 
October, 1958 - September, 1959 

Other - Not Identified 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Total 
---OCtober, 1958 - March, 1959 

April, 1959 -~, 1959 
October, 1956 - Septeaber, 1959 

NATIONAL CONSUMER PANEL 
Report to 

UNI'l'ED srA'l'ES DEPAR'l1W'tr OF IN'rKRIOR 

CANNED SAIJ«>N 

UNDER $4,000 

·3 
·3 
.6 

4.5 
3.6 
8.1 

.6 
.5 

1.1 

19·5 
15·2 
34.7 

3·9 
2.6 
6.5 

5.2 
3.8 
9·0 

34.0 
26.0 
60.0 

INCOME 1958-1959 
Purchases-Cases Per 1,000 Families 

$4zooo - $6z999 $7,000 & OVER 

.8 ·3 
·7 .4 

1.5 .1 

7.2 10.1 
7.1 9.2 

14.3 19· 3 

.7 ·9 

.6 ·9 
1·3 1.8 

17.2 16.3 
13.7 13·0 
~·9 29.3 

3.2 1.8 
2.2 1.8 
5.4 3.6 

4.7 3·1 
3.4 2·5 
8.1 5.6 

33.8 32·5 
27·7 t!7.8 
61.5 60.3 



Chinook Or King 
Oc t ober, 1958 - March, 1959 
April, 1959 - Sept ember, 1959 
October, 1958 - September, 1959 

Red 
-October, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September , 1959 

Medium Red 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Pink 
--October, 1958 - March, 1959 

April, 1959 - Septsaber, 1959 
October, 1958 - September, 1959 

Chum 
---OCtober, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - Septeaber, 1959 

Other - ]lot Identified 
October, 1958 - March, 1959 
April, 1959 - SepteJllber, 1959 
October, 1958 - September, 1959 

'l'otal 
----OCtober, 1958 - March, 1959 

April, 1959 - Sept_ber, 1959 
October, 1958 - September, 1959 

*Less !'ban .1 

NATIONAL CONroMER PANEL 
Report to 

UlUTED S'l'A.TES DEPAR'DlEIt1' OF Il'f.rERIOR 

CANNED SAIJ«)N 

J JlEXBERS 

.4 .5 
·5 .4 
·9 ·9 

6.7 8.3 
6.3 8.4 

13·0 1.6.7 

·5 1.0 
.5 1.0 

1.0 2.0 

10.2 17·3 
8. 3 14. 6 

18.5 31.9 

2.1 2.1 
.9 2.1 

3·0 4.2 

3.0 3·3 
2.0 2.0 
5.0 5.3 

22 ·9 32·5 
18.5 28.5 
41. 4 61. 0 

SIZE OF FAMILY 1958-1959 
Purcbaaes-Cases Per 1,000 Families 

4 & 5 Jm4BERS 6 OR MORE Im4BERS 

.8 * 
·7 . 1 

1.5 . 1 

6.8 5· 3 
5. 5 4.9 

12·3 1.0.2 

.6 1.2 

.7 .3 
1. 3 1.5 

23.4 35·2 
18.4 25·2 
41.8 60.4 

4. 1 6.6 
3·0 6.0 
7.1 12.6 

6.2 8.6 
4. 8 7·2 

1l.0 15.8 

41.9 56·9 
33.1 43'J 75·0 100. 



BA1'IORAL CONSlMKR PANEL PRESENCE OF CHIIJIOOi 1958-1959 
Report to Purcbaaes-Cases Per 1,000 Familie. 

UNITED S'fATES DEPAR'DIElft' OF INTERIOR 

CANBED SAIJl)B 

AlfY CHILmEH A1fY CH:II..mElf AIfY CHILmEN 
NO CHII.I.IOOf UlIDER 6 6 - 12 ---1l - 17 

Chinook Or K1~ 
OCtober, 1~8 - March, 1959 .4 .2 .6 .9 
April, 1959 - September, 1959 .4 ·3 .6 .2 
October, 1958 - September, 1959 .8 ·5 1.2 1.1 

Red 
-October, 1958 - March, 1959 7·5 5·5 5.8 7·3 

April, 1959 - September, 1959 7·0 3·7 6.3 6.5 
October, 1958 - September, 1959 14.5 9·2 12.1 13.8 

Medium Red 
October, 1958 - March, 1959 ·7 ·7 ·9 .9 
April, 1959 - September, 1959 ·7 .5 ·5 .8 
October, 1958 - September, 1959 1.4 1.2 1.4 1.7 

Pink 
---OCtober, 1958 - March, 1959 12.8 22.2 23·7 27 ·0 

April, 1959 - September, 1959 10·1 16.4 19·1 20.2 
October, 1958 - September, 1959 23.5 38.6 42.8 47.2 

Clrum 
--October, 1958 - March, 1959 2.6 4.2 4.1 3.6 

April, 1959 - September, 1959 1.5 3.3 3.6 3.5 
October, 1958 - September, 1959 4.1 7·5 7·7 7.1 

Other - Not Identified 
October, 1958 - March, 1959 2·9 6.2 6.9 6.9 
April, 1959 - September, 1959 2.1 5.4 5.4 5.1 
October, 1958 - September, 1959 5.0 11.6 12.3 12.0 

Total 
---OCtober, 1958 - March, 1959 26.9 39·0 42.0 46.6 

April, 1959 - September, 1959 22.4 29.6 35.5 36.3 
October, 1958 - September, 1959 ~.3 68.6 77·5 82.9 



NATIONAL CON&JMER PA.NKL 
Report to 

UNITED STATES DEP.AR'l'MK1fl' OF INTERIOR 

CABNED SAIJI)N 

l!XPLOYKD 
Chinook Or ICing 

.4 October, 1958 - March, 1959 
April, 1959 - September, 1959 .4 
October, 1958 - September, 1959 .8 

Red 
-October, 1958 - March, 1959 6.3 

April , 1959 - September, 1959 5·7 
October, 1958 - September, 1959 12.0 

NediumRed 
October, 1958 - IIt.rch, 1959 ·7 
April, 1959 • 8e~, 1959 .6 
October, 1958 .. Se~, 1959 1.3 

Pink 
--October, 1958 - March, 1959 16.3 

April, 1959 - September, 1959 13·2 
October, 1958 - September, 1959 29·5 

Chum 
---OCtober, 1958 - March, 1959 2.1 

April, 1959 - September, 1959 1.5 
October, 1958 - 8epteaber, 1959 3. 6 

Other - Not ldent1r1ed 
October, 1958 - ii&rch, 1959 4.2 
April, 1959 - September, 1959 3·0 
October, 1958 - September, 1959 7.2 

'l'otal 
---OCtober, 1958 - March, 1959 30.0 

April, 1959 - September, 1959 2~.4 
October, 1958 - September I 1959 54·4 

lXPLOYMENT guruS 
OF HOUSEWIFE 1958-1959 
Purcbases-Ca.ees Per 1,000 Families 

umxPLOYKD 

·5 
.5 

1.0 

7·1 
6.6 

13· 7 

·7 
·7 

1.4 

18.4 
.l.4.4 
32.8 

3· 5 
2·5 
6.0 

4. 6 
3.4 
8.0 

34 .8 
28.1 
62.9 



NA.1'IONAL CONSUMER PANEL AGE OF HOOSEWIP'E 1958-1959 
Report to Purchases-Cases Per 1,000 Famil ies 

UNITED STA'l'ES DEPAR"l"MEN'l' OF nm~nQR 

CANNED SA.U«>1f 

UNDER ~2 32 - 44- 42 - 24 5.5_ ~_Qgtl 
Chinook Or King 

October, 1958 - March, 1959 ·3 ·9 .4 ·5 
April, 1959 - September, 1959 .3 ·7 ·3 .4 
October, 1958 - September, 1959 .6 1.6 .7 · 9 

Red 
October, 1958 - March, 1959 4.3 7·5 8·3 7 ·5 
April, 1959 - September, 1959 2.8 7.8 7.8 7.1 
October, 1958 - September, 1959 7.1 15.3 16.1 14.6 

Medium Reel 
October, 1958 - March, 1959 ·9 ·5 ·9 .6 
April, 1959 - September, 1959 ·7 ·5 .7 .6 
October, 1958 - September, 1959 1.6 1.0 1.6 1.2 

Pink 
---OCtober, 1958 - March, 1959 15·1 25·4 20.2 13·0 

April, 1959 - September, 1959 12.1 17.4 17·3 11.1 
October, 1958 - September, 1959 ~.2 42.8 37.5 24.1 

Chum 
--October, 1958 - March, 1959 3.1 3·5 3.0 2·9 

April, 1959 - September, 1959 2.4 2.6 2.8 1.6 
October, 1958 - September, 1959 5.5 6.1 5.8 4.5 

Other - Not Identified 
October, 1958 - March, 1959 4.9 5.8 5.2 2·9 
April, 1959 - September, 1959 4.2 4.1 3.7 1.8 
October, 1958 - September, 1959 9·1 9.9 8.9 4.7 

'rotal. 
---OCtober, 1958 - March, 1959 28.6 43.6 38.0 27.4 

April, 1959 - September, 1959 22.5 33·1 32.6 22.6 
October, 1958 - September, 1959 51.1 76.7 70.6 50·0 



Chinook Or King 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Rae! 
-October, 1958 - March, 1959 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

Medium Red 
October, 1958 - March, 1959 
April , 1959 - September, 1959 
October, 1958 - September, 1959 

Pink 
--OCtober, 1958 - March, 1959 

April, 1959 -~, 1959 
October, 1958 - a.ptaaber I 1959 

Chum 
--OCtober, 1958 - March, 1~9 

April, 1959 - September, 1959 
October, 1958 - September, 1959 

Other - Not Ide.ntif'1ed 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Total 
---OCtober, 1958 - March, 1959 

April , 1959 - Sept embe r , 1959 
October, 1958 - September, 1959 

NA'l'IONAL CON~ PANEL 
Report t o 

UNITED m'ATES DEPARTMENT OF INTERIOR 

CANNED Sl\I.X)N 

UN1lER 2.z.LQ2 2,500 - 50,<XX> 

.2 .1 

.2 .2 

.4 ·3 

4.7 6.2 
4·5 5.8 
9·2 12.0 

.6 ·7 

.4 ·3 
1.0 1.0 

26.7 23·2 
22.4 1.6.2 
49.1 39.4 

3·1 3.4 
2·7 2.6 
5.8 6.0 

6.8 5·2 
4·3 4.2 

1.1.1 9.4 

42.1 38.8 
34.5 29 ·3 
76. 6 68.1 

CITY SIZE 1958-1959 
Purcbaees-C&Ses Per 1,000 Families 

50,<XX> - 5001 000 OVER 500 1 <XX> 

.2 1.2 

.1 1.0 

.3 2.2 

6.8 9·0 
5·7 8.6 

12·5 17.6 

.4 1.0 

.7 ·9 
1.1 1.9 

16 .8 9.4 
13· 9 6.8 
~.7 1.6.2 

4.6 1.8 
3·2 1.1 
7.8 2·9 

5.1 1.9 
3· 9 1. 6 
9· 0 3·5 

33·9 24.3 
2'1'.5 20.0 
61.. ~.3 



SUMMARY 

SARDINES 

Household purchases of California sardines in the United States 
increased substantially in the period April - September 1959 over 
October 1958 - March 1959. In contrast, imported sardine.s were 
purchased in smaller volume. Total purchases of California sardines 
for twelve months ending September 1959 were 9. 0 cases per 1, 000 
families, while imported sardine purchases amounted to 8.5 cases per 
1, 000 families. Maine sardines were not included in this study. 

Larger purchases of California sardines were reported for all 
regions except the Northeast during April - September 1959 compared 
with the earlier six month period. In the South, the heaviest buying 
area, purchases were up nearly a third. Foreign sardine purchases were 
slightly larger in the Northeastern states but declined in all other regions 
during the six months ending September 19.59. 

Total purchases of both California and foreign sardines, for the 
twelve months ending September 1959, were highest in those families in 
which the head of household had only a grammar s c h 0 0 1 education. 
However, during mid-1959, foreign sardine purchases by these families 
decreased m 0 r e than a third from the earlier six month period. 
Purchase rates of both California and imported sardines remained at 
the same level among families whose head had college training. 

Families with incomes under $4, 000 bought 48 percent more 
California sardines in April - September 1959 than in the preceding six 
months. On the other hand, their purchases of imported sardines declined 
substantially. Larger purchases of foreign sardines w e re made by families 
with incomes of $7,000 and over. Foreign sardine purchases by these 
families were almost three times those of Califo rnia sardines. 

Households with 6 or more members bought more of both California 
and imported sardines in each six month period than families with few e r 
members. For the twelve months, families with three members had the 
lowest purchase rate of both California and imported sardines. 

In the twelve months ending September 1959, families with teenagers 
purchased more California sardines than tho s e families with younger 
children or with no children. More foreign sardine purchases were made by 
families with children 6 - 12 than by families with children in any other age 
group. Purchases of imported sardines were smaller for each age group 
in the period April - September 1959 than 6 months earlier. Purchases of 
California sardines, however, were larger in each group during the same 
period. 

Families in which the housewife was unemployed bought more of 
both California and imported sardines in each 6 month period than were 
bought by households in which wives were employed. 

Families in which wives were 35 - 44 purchased more of both 
California and imported sardines than those wives in younger or older age 
groups during the period October 1958 - September 1959 . 

More C a lifornia sardines were purchased by families residing in 
small towns, while purchases of imported sardines were highest in cities 
over 500, 000 population, an increas e of 100 percent over the purchas es of 
California sardines in the twelve month period. 
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HOUSEHOLD PURCHASES OF CANNED SARDINES 

O ctober, 1958 - S ep tember, 1959 

(Cases Per 1000 Families) 

U. S. TOTAL 

.~ CA LIFORNIA 

_ FOREIGN 

Northeast 
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HOUSEHOLD PURCHASES OF CANNED SARDINES . 
October, 1958 - September, 1959 

(Cases Per 1000 Families) 

BY EDUCATION OF HEAD 

OF HOUSEHOLD 
30----------~--------~--------~ 
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10 
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30 

20 

10 

Grade High School College 
School 

~CALIFORNIA 

_ FOREIGN 

BY 

FAMILY 

INCOME 

o 1--=""'"'
Under 

$4,000 

41 



HOUSEHOLD PURCHASES OF CANNED SARDINES 

30 

20 

10 

30 

20 

10 

1959 

(Cases P er 1000 Families) 

BY SIZE OF FAMILY 

1 and 2 
Members 

3 4 a nd 5 6 or More 
M e mb er s M e mbers M e mbers 

BY 

PRESENCE OF CHILDREN 

. CALIFORNIA 

_ FOREIGN 

No 
Children 

Any 
Children 
Under 6 

42 
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Children 

6 - 12 
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Children 

13 - 17 



HOUSEHOLD PURCHASES OF CANNED SARDINES 

O ctober, 1958 - September, 1959 

15 

10 

5 

(Cases Per 1000 Families) 

BY EMPLOYMENT STATUS 

OF HOUSEWIFE 
15~--------~----------~ 

10 

5 

O,_""""",;;,:;,&,,_ 

Emp loy-ed 

~CALIFORNlA 

_ FOREIGN 

Under 35 35 - 44 

43 

Unemployed 

BY 

AGE OF HOUSEWIFE 



HOUSEHOLD PURCHASES OF CANNED SARDI ES 

October, 1958 - September, 1959 

30 

20 

(Cases Per 1000 Families) 

~CALIFOR IA 

_ FOREIGN 

44 

BY CITY SIZE 



California - 'l'otal 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - 'l'otal. 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

lIATIOftAL CORSOIII!:R PAlIBL 
Report to 

UNI'l'ED 9!'A!'BS IBPAJmCDr OP IlIft~UOR 

SARIJDES 

3.9 
5.1 
9.0 

4.7 
3.8 
8.5 

u. S. 'fO.rAL 1958-1959 
Purcba8es-eas.. Per 1,000 haili. 



California - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

JlM'IONAL CON&JMK:R PAREL 
Report to 

UlH1'ED STATES DKPAR'l'MKlI'f OF IlI'l'KRIOR 

SARDINKS 

NO.R'l'HKA.ST sa:mI CXM'RAL 

3. 4 9·3 1.5 
3·1 12.3 2·3 
6.5 21..6 3.8 

6.2 5·0 3.8 
6.4 2.4 3·1 

12 .6 7.4 6.Q 

REGIONS 1958-1959 
Purchases-Cases Per 1 ,000 Fam1lies 

M<XJlI'rAI1I &. 8OO'rIDlIi:8'I' PACIFIC 

2.8 2·3 
5·3 3·9 
8. 1 6. 2 

2.1 5 .4 
1.4 3·5 
3.5 8.9 



California - Total 
October, 1958 - March, 1959 
AprU, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - Total 
October, 1958 - ~h, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

NATIONAL CON5lJMER PAlfEL 
Report to 

UNITED STAft8 JJKPA1l!8ft OF Ilf'l'ERIOR 

CJRADE SCHOOL 

6.5 
9.6 

1.6.1 

6.1 
3.8 
9·9 

KIlJCATION OF BJW) OF HOUSEHOLD 1958-1959 
Purchases\Caaes Per 1,000 Families 

HIGH SCHOOL COLLEGE 

2·5 1.9 
2.8 1.9 
5.3 3.8 

3.9 4.0 
3·5 4.0 
7·4 8.0 



California - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - Total 
October, 1958 - lla..rch, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

NA'l'IONAL CONSUMKR PANEL 
Report to 

UNITED S'l'M'ES DEPAR'lKEN"l' OF IIft'ERIOR 

SARDI1fES 

UNDER $4 J 000 

7 ·1 
1.0·5 
17.6 

5·6 
2.6 
8.2 

INCOME 1958-1959 
Purchaaes-Caaes Per 1,000 Families 

$4,000 - $6J999 $7J 000 & OVER 

2 ·3 1.7 
2.2 2.0 
4.5 3..7 

3·9 4.9 
3.9 5.1 
7.8 lD.O 



SABaIDI 

1 & 2 Ml!JIBKRS 3 DmER8 

Cali:t'ornia - Total 
October, 1958 - March, 1959 2.4 2.7 
April, 1959 - September, 1959 4.0 3·1 
October, 1958 - September, 1959 6.4 5.8 

Foreign - 'l'otal 
October, 1958 - March, 1959 4.4 4.1 
April, 1959 - September, 1959 3.8 3.1 
October, 1958 - September, 1959 8.2 7.2 

SIZE OF FAMILY 1958-1959 
PUrcha... eaMS Per 1,000 Families 

4 & 5 MEMBERS 6 OR JC)RB MI!XBERS 

3·3 13·3 
4.2 15.6 
7·5 28.9 

4.1 8.6 
3.6 4. 9 
7·7 13. 5 



g.,urona1a • ~ october, ~~ March, 1959 
April, 1959 - September, 1959 
eat.obw, 1958 - September, 1959 

Foreign - 'l'otal 
OCtober, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - Septtlllber, 1959 

lIM'IONAL COMllMER PAIfEL 
Report to 

UNITED srA1"KS DKPAR'.1lt&tIl' OF :nr.rERIOR 

SARDINES 

110 CHILmKN 

2.5 
4.0 
6.5 

4.5 
3·9 
8. 4 

AIr! CHII.I:RElt 
U1IIlB:R 6 

6.5 
6.1 

13.2 

5·2 
3.1 
8.3 

PRESKIfCK OF CHILDREN 1958-1959 
Purcbaaes-Casea Per 1,000 Fam.:Uiea 

AJr! CHII..IEElI 
6 - 12 

6.1 
6.8 

12.9 

6.2 
4.3 

1.0·5 

ANY CHILmE' 
13 - 17 

6.1 
8.1 

14.2 

5·3 
3.7 
9·0 



.n 
~ 

HAnOllAL C~ PAltEL 
Report to 

UNLTKD S1'A!'BS IEPAR'DIEM' OF Ilft'KRIOR 

SA.RDIlIES 

I!JIPLOYED 

California - 'l'otal 
October, 1958 - March, 1959 1.7 
April, 1959 - September, 1959 4.4 
October, 1958 - September, 1959 6.1 

Foreign - Total 
October, 1958 - March, 1959 3·0 
April, 1959 - September, 1959 3.4 
October, 1958 - September, 1959 6.4 

1!JIPLODIrCft' m'A'l'US 
OF HWSEWIn 1958-1959 
Purchaa.a-Cases Per 1,000 Families 

UNl!XP'LOYED 

4.7 
5·3 

10.0 

5. 4 
3·9 
9·3 



California - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

lIM'IONAL CONSUMER PMKL 
Report to 

UNITED STATES DKPAR'l:'MEN'1' OF IN'1'KRIOR 

SARDINES 

UBDER 35 35 - 44 

5·1 4.7 
4.9 6.1 

10.0 1.0 .8 

3.6 6·9 
2.5 4.9 
6.1 li.8 

AGE OF HOUSEWIFE 1958-1959 
Purchases-Case. Per 1,000 Families 

45 - 54 " & OYD 

3.2 2.8 
5·3 4.4 
8.5 7.2 

3.8 4.8 
3.8 3·9 
7.6 8.7 



California - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

Foreign - Total 
October, 1958 - March, 1959 
April, 1959 - September, 1959 
October, 1958 - September, 1959 

NATIONAL CON~ PANEL 
RepOrt to 

UlUTED STATES mPA.R'.l1IlENT OF INTERIOR 

SARDINES 

UN1ER 2,500 2,500 - 50, 000 

7·3 3·0 
10.5 4.2 
l7.8 7·2 

4.2 3·3 
2.1 2.7 
6.3 6.0 

Crry SIZE 1958-1959 
Purchases-Cases Per 1,000 Familie 

50,000 - 500,000 OVER 500 /)()O 

2.0 3·2 
2.2 3·7 
4.2 6.9 

2·9 7·2 
2.1 6.7 
5.0 13·9 
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